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1. INTRODUCTION

BCML is part of the Bauer Media Group, Europe's largesi privately-owned media group
offering over 300 magazines in 19 countries, as well as online platforms, TV channels, and
radlio stafions.

BCML joined the Bauer Media Group in January 2008 following the acquisition of Emap PLC's
consumer and specialist magazine, radio, online and digital businesses.

QOur magazine herifage sireiches back to 1953 with the launch of Angling Times and the
acquisition in 1956 of Motor Cycle News, both still iconic brands within our portfolio.
Continuing its history of magazine launches, Closer was launched in 2002 and Britain's first
weekly glossy, Grazia, was launched in 2005. The most recent addition to our portfolio came
with the launch of The Debrief, a digitalonly brand, which was launched in February 2014.

Today, BCML comprises 80 influential brand names, covering a diverse range of inferests
including: Empire, Mojo, Q, Heat, Parkers, Match, Car and Yours. A full list of our titles is set
out below:

6 Monthly Releases
Title Name Total ABC Jul 16 - Dec | Frequency
16
Closer 223,342 VWeekly
Empire 123,004 Monthly
Garden Answers 27,957 Monthly
Carden News 34,251 Weekly
Crazia 122,213 Weekly
Heat 136,470 Weekly
Kerrang! 18,462 Weekly
Mojo 67,518 Monthly
Q Magazine 40,003 Monthly
Top Sante 40,032 Monthly
Yours 260,003 Forinightly
Tota/ 1,094,255
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Annual Releases

Title Name Total ABC Jan 16 | Frequency
-Dec 16

Angling Times 25,878 Weekly
Bike Magazine 37,106 Monthly
Bird Watching 14,023 4 Weekly
CAR 47 567 Monthly
Classic Bike 33,546 Monthly
Classic Cars 34,716 Monthly
Country Walking 25,074 13 Per Annum
Golf World 23,836 Monthly
Improve Your Coarse Fishing 22,225 Monthly
land Rover Owner International 29172 13 Per Annum
landscape 39, 187 Monthly
MCN [Motorcycle News) 66,651 Weekly
Match! 18,803 Weekly
Model Rail 24,051 4 Weekly
Modern Gardens 29,074 Monthly
Mother & Baby 18,582 Monthly
Performance Bikes 15,252 Monthly
Practical Classics 42,636 Monthly
Practical Photography 25,225 Monthly
Practical Sporfsbike 18,017 Monthly
Rail 19,238 Fortightly
Ride 33,685 Monthly
Sea Angler 20,334 Monthly
Steam Railway 30,541 Monthly
Today's Golfer 45,688 Monthly
Trail 21,902 4 Weekly
Trout & Salmon 20,736 Monthly
Trout Fisherman 13,173 Monthly
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| Total | 795018 l
Bauer Own Source Data
Tifle Name Total Jan 16 -Dec | Frequency
16
Practical Fishkeeping 10,393 4 Weekly
Your Horse 13,030 Monthly
Total 23,423

The Responsible Person for BCML is Tina Sany-Davies, General Counsel.

2. OUR EDITORIAL STANDARDS

We recognise the imperative for our journdlists fo provide good, interesting, relevant and
accurate stories for publication in our titles which enables the fifles to maintain their position in
a highly competitive market place. Notwithstanding this, it remains the case that we require
our journalists and contributors to adhere at all times fo the legal and ethical responsibilities to
which we have always been committed.

It therefore remains the individual and overriding respensibility of each member of editorial staff
and of all non-staff confributors fo ensure that their behaviour and conduct in researching,
securing or presenting for publication any story material is in full compliance with the Editor's
Code of Practice (the "Code”) and dll relevant legal authorities.

We maintain operational guidelines (copies of which are available to IPSO on request) for
story gathering which encourage record keeping, double sourcing and rigorous verification of
all information and sources. These internal practices ensure that all sfories have a credible
source and that the information the source has provided is accurate and/or verifiable.

Some publications have legal retainers in place with specialist law firms who, along with the
in-house legal team, provide regular training sessions and pre-publication services. All stories
are read and assessed pre-publication by a senior editor and sub-editor to ensure the content
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is compliant with the Code, and if there are any doubts about veracity or legality of the content
it will be referred to the in-house legal tfeam or specialist law firm.

Where necessary, editors and journalists may seek advice pre or post publication from IPSO
directly, although we have not needed to do this during the Reported Period.

3. OUR COMPLAINTS-HANDLING PROCESS

We treat every editorial complaint seriously and accept complaints made in any form. We
have a comprehensive Complaints Policy [see Appendix 1] consistent with other publishers in
the magazine industry. All mastheads include IPSO complaints information and all websites for
our titles include a clear “complaints” link at the botiom of every webpage [see Appendix 2)
through which users may access our Complaints Policy.

The Complaints Policy sefs out a defailed explanation of what is or is not covered by the
Complaints Policy, how to complain, how the complaint will be processed and what the
complainant should do if they are not satisfied with the response given. Additionally, our
Complaints Policy provides a link to, and contact details for, IPSO should complainants be
dissatisfied with the information provided or our response.

Our  Complaints ~ Policy — provides an  emall  oddress for  complaints:
complaints@bavermedia.co.uk. This mailbox is managed by the inhouse legal team. If a
complaint is sent directly to an editor, they will forward the e-mail to the complaints mailbox

address to ensure that it is handled and recorded Ceniro”y_

Whilst our Complaints Policy is infended only for editorial complaints concerned with potential
breaches of the Editors Code (“Editorial Complaints’), in practice we receive a number of
queries fo this mailbox that are unrelated to editorial complaints or issues.

Details of all complaints received are recorded by the legal team, including: the name of the
complainant; the nature of the complaint; the publication and article; the date the complaint
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was received; whether an acknowledgement e-mail has been sent and the date on which it
was sent; any action faken and any response received from the complainant.

Editorial complaints are always shared with the relevant publication and editorial feam
concerned. They will work in collaboration with the legal team and/or external legal advisers
fo investigate and respond to editorial complaints, seeking a mutually acceptable resolution

where possible.

4. OUR TRAINING PROCESS

Following the launch of IPSO, BCML's internal legal team embarked upon a comprehensive
fraining programme fo inform editorial staff of IPSO's role in the indusiry, how the regulatory
system operates and other important legal requirements to be considered when producing

editorial content.

Training is on-going, parficularly on the editors’ code, defamation, privacy and copyright
issues, and continues to be provided regularly at BCML's office locations by the in-house legal
team and specialist libel law firms.

The legal team maintain a training record and editorial staff who continually fail to attend
fraining are reported to their manager. In extreme cases, there is scope to escalate this fo
management level, although during the Reported Period, we have not needed to do so.

5. OUR RECORD ON COMPLIANCE

BCML has not received an Editorial Complaint during the Reported Period which has been
ruled upon or adjudicated by IPSO.
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APPENDIX 1

Bauer Consumer Media Limited Editorial Complainis Policy

We take all complaints about editorial content seriously and are commitied to abiding by the
Independent Press Standards Organisafion (“IPSO") rules and regulations and the Editors’ Code of
Practice that IPSO enforces (the “Editors’ Code").

1. What is a complaine

e When making a complaint, you must clearly state that your complaint is a formal complaint under
this policy.

2. What does this policy cover?
e This policy only applies to complaints about editorial content in our publications and digital services

that we control in the UK, Channel Islands and Isle of Man. It does notcover:

o  complaints about TV and radio services (which are regulated by Ofcom, ATVOD and/or the
BBC Trust):

o  complaints about advertising [which are regulated by the Advertising Standards Authority);
o  concems about matters of taste/decency and due impartiality;
o  complaints about books;

o  complaints about 'user generated content' [i.e. material on our digital services e.g. websites
or apps that is not posted by us or on our behalf] which we have not reviewed or moderated:;
or

o  any complaint that falls outside the remit of IPSO.
3. How to complain
e Complaints should be made in writing, either by email to complaints@bauermedia.co.uk or by post

to Baver Consumer Media limited, Endeavour House, 189 Shaftesbury Avenue, WC2H 8JG and
addressed to The General Counsel.

o complaints under this policy will enly be accepted within four months from the date of the
behaviour or first publication of the arficle that you are complaining about. VWhere an article remains
accessible on our website, complaints will be accepted up to 12 months from the date of the
behaviour or first publication of the arficle that you are complaining about.
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When making your complaint you must include:

o a copy of the article in question, or a link fo the relevant webpage or a web address if the
complaint is about published material (or reference to the publication file, issue dofe, page
and article fitle if a copy is unavailable);

o a writlen explanation of your concerns, with reference to the Editors’ Code;

o any other documents that will help us assess your complaint.

Complaints received without this essential information cannot be considered. We may seek further
details after your initial contact. If you cannot provide the requested information we may be unable
to consider your complaint.

We will consider complaints from (a) any person who has been directly affected by the matter
complained of; or [b) from a representative group affected by an alleged breach of the Editor's

Code which is significant and of substantial public inferest; or (c) from a third party seeking to correct
a significant inaccuracy of published information.

We reserve the right fo reject, without further investigafion, complaints that show no breach of the
Editors' Code; or that are frivial, hypothetical, gratuitously abusive or offensive, or otherwise
vexatious or insignificant;

IF you are taking legal action, we may be unable to consider your complaint.

What happens to your complaint?

The complaints process is free of charge irrespective of the outcome of your complaint.

We aim to acknowledge your complaint within 5 working days of receipt. You agree fo respond
promptly to any request for further information.

IF we receive multiple complaints about the same issue we may make one response fo all.

We will provide you with our response fo your complaint within 28 days of receiving everything
we need from you to allow us to investigate. If we fail to meet this fimescale, you can take your
complaint to IPSO.

We will always treat you courteously and with respect. We expect the same from you.

Complaint fo IPSO on exhaustion of our complaints procedure
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If you are unhappy with our final response to your complaint you may complain to IPSO
(http: / /www.ipso.co.uk|. IPSO offers, without charge, a complaints handling service to the public
in cases where there has been o disogreement between a complainant and us about whether the
Editors’ Code has been breached. We will be asked to confirm that our complaints procedure has
been exhausted and will do so in writing.

Policy Changes

We reserve the right to amend this policy as required to ensure compliance with IPSO regulations.
We will publish a link to the current policy on our website. Your complaint will be considered against
the published policy on the date of receipt of your complaint.

. IPSO Contact Details

Website: www.ipso.co.uk .
Address: Independent Press Standards Organisation, ¢/o Halton House, 20-23 Holborn, london,

ECIN 2ID, Tel: 0300 123 2220.

Email for complainants: complaints@ipso.co.uk.
Inquiries: inquiries@ipso.co.uk.

Advice: advice@ipso.co.uk.

Published 08 September 2014
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APPENDIX 2

a PARKERS o s Bl v 28

REVIEWS | SPECS | VALUATIONS = FORSALE  WHICHCAR?  BUYINGTOOLS  FINANCE | LEASING  INSURANCE  ADVICE  COMPANYCARS  WIN

e

Promoted Topics g

01 Used Honda Bikes
02 Used Cars for Sale 06 Lease Or Buy
03 New Infiniti Cars 07 Lease a New Car

04 Leasing a Car Vs. Buying a Car 08  Buy New Car Online

THIS EARTH HOUR, SHINE A LIGHT ON CLIMATE ACTION.

Switch off your light and switch on your social power at earthhour.org

P .
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CROSSWORD |2

hen all the answers are
in place, theletters in
the odd-numbered
squares1to5, the even-
numbered squares 6 to 20, and
the odd-numbered squares 23 to
29 will spell out the first No 1 hit
for 4 down 19 down, in 1957
ACROSS
5 Bird of prey (5)
B Comfortable furniture (8)
9 Picea___, the Norway or
common spruce (5)
10 Emblem of Yorkshire (4)
11 Closely compacted (S)
12 Morning moisture on plants (3)
15___ creeper, parthenocissus (8)
18 River on which York stands (&)
20 ‘Mount ___', variety of Phlox
paniculata. Bigin Japan? (4)
21See 28 across
22 Open area of grassy land (3)
27 Number (5)
28 and 21across Shakespeare's
future wife (4,8)
30 Name of the people who
dominated pre-conquest
Mexico (5)
31 Violet or purple gemstone (8)
32'lvory ___ ', Taxus baccafa (5)
DOWN
1Threesome (&)
2___pine, common name of
pandanus, from its twisted stem (5)
3 0faplant, able to survive
outside during winter (5)
4___ GoestoHollywood, 1980s
group fronted by Holly Johnson (7)
5 Shrub with scented flowers and
handsome leathery Leaves (9)

W,N, Plant food from the

'*  Baby Bio® Outdoor range

We've all looked at a neighbour’s garden or
allotment and wondered how they do it! The
answer is they've been feeding their plants,
Feeding can make all the difference. The
nutrients plants need are in the soil, but over
time the supply gets exhausted. Replace it with
regular feeding and your plants will thrive,
growing stronger rooks and brighter blooms.
Baby Bio® Outdoor takes feeding one
step further. Its unique formulation contains
bio-stimulants, which help the plants take up
and use the nutrients to the absolute max.
You'll get up ko 70 per cent more flowers
with Baby Bio® Outdoor Flowers and Shrubs
(compared to using no feed), and 35 per cent
more fruit and veg with Baby Bio® Qutdoor Fruit

§ Broad smils 4) SOLUTION TO No &
7 Not difficulk (%) Across1Eglantine 6 Zero 10 Woodbine
10 Pungent edible root (6) 11 Rydal 12 Dene 13 Field trip

= 18 Wrought 20 Runaway 24 Take after
13 Word once used in the names of

plants that were used as food (&)
14 Vehicle with a large carrying
area behind the seats (6,3)

E 27 Iron 28 Thyme 30 Restless 31 Elms
16 Metal fixing spilee (4) I

)

'

i

32 Forsythia Down 2 Gloves 3 Audley i
4 Thief 5 Niece7 End 8 Oxlips 9 Erodium |
14 lowa 15 Ruhr 16 Musk 17 Papaver ¥
19 Ryde 21 Statue 22 Violet 23 Bonsai !
25 Torso 26 Roses 29 Yam !
|

1

i

)

i

i

i

|

i

i

i

Hidden quotation 1 know a bank where
i the wild thyme blows, Where oxlips and

17 Spike a Lawn [5) the nodding violet grows Quite over-
19 Ralph ___ Williams, English canopled with Luscious woodbine, With

composer m sweet musk-roses and with eglantine.
23 Used as an anaesthetic (5) g, it s SR
24 Scienceof numbers{5) 0 ooioiiieiieioioia-!
25 ‘Cupid's ___, common name of
Catananche coerulea (&) slowly in a Liquid (4)
26 Dish of meat and veg cooked 29 Dver-inquisitive (4)
Watch your

garden grow!

& Vegetables (compared
to using a standard
NPK fertiliser).

Just pop 10ml of Baby
Bio® Qutdoor in 1 Litre
of water and apply every
two weeks,

For your chance
ko win a 750ml bottle
of each product,
send your crossword
plus the hidden Top 10
No 1 hit to: Crossword
No 6, Garden News, Media House, Peterborough
PE2 6EA. The winner will be drawn on
February 22.

Subscribe now and save up to 67%! Go to wwwi.greatmagazines.co.uk/gn

@

arden

Address Garden Mews, Bauer Media,
Media House, Lynch Wood,
Peterborough, PE2 6EA
Tel 01733 468000
Email gn.letters@bavermedia.couuk

EDITORIAL
Editor Jo-Anne Wright
Editorak large lanHodgson
Associate editor Marina Jordan-Rugg
Features editor Karen Murphy
Gardenwriters Melissa Mabbitt, Pam Richardson
Artand cover editor Jobn Temple

Arteditor Dean Evans

Production editors Karen Warren, Andrew Wright
Editorial assistant Victoria Hackney-williams

ADVERTISING
Group Commercial Director Charlie Brookes
Commercial Director [ain Grundy
Key Accounts Kayleigh Nicolaou
Display SalesExec Amy Woods
Classified Sales Exec Lucy Dempsey

MARKETING
Tel 01733 468000
Brand Manager Charlotte'Walsh
Product Manager Lynne Fairburn
Direct Marketing Manager lulie Spires

Direct Markel Rebeccalambert
Meadof"mstradeuarlnehng Leon Benolton
Sam Temblin

B AB!

PRODUCTION
Tel 01733 468341
Print Production Controtler Colin Robinson
Advertising Production Helen Fulluck
Printed by \Wyndeham PeterboroughLid
Ishi\bul.ed by Frontline
Subscriptions and back issues
Toensure that you don't miss an issue
and for the best subscription offers wisit
www.greatmagazines.co.uk
For subscription or back issue queries
please contact CDS Globalon
Bauer@subscription.co.uk
Phone +44 (0)1858 43BBE4 (UK and averseas)

BAUER CONSUMER MEDIA
Managing Director - Leisure & Technology
Kim Slaney
Editorial Director June Smith-Sheppard
Head of Digital Charlie Calton-Watson
Group Direck Marketing Director Chris Gadshby
Finance Director Lisa Hayden
Group Finance Director Sarah Vickery
Group Managing Director Fob Munro-Hall
CED Paul Keenan

Garden News magazine is published 52 Himes a year by Bauer
Consumer Media Ltd, registered address 1 Lincoln Coart,
Lincoln Road, Peterborough, PEL 2ZRF Regitered mumber
01176085, Mo part of the magazine may be reproduced in any
Farm in whede or in part, withaut the priar permissian of Baues,
All material pubtished remaing the copyright of Baver and
‘we reserve the night to copy or edit, any material subenited
fa the magazine without further carsent. The submission of
miaterlal [manuseripls or mmages ele) bo Bauer Media, whether
unzolicited or reguested, & taken as perrréssion to publh
that material in the magazne, on the asseciated website, any
appsor social medin pages affEisted o e magazine, and any
editions of the magazine pubdished by cur licensees elsewhers
nthewarld By submitting any material bous yoware confirming
Hhat the material is your pwn ceiginal work or thak you have
permission from Ehe copyright cwner b Lige the materlal and
o avtherfse Bauer to use it as described in this paragraph. o
manyone feabured o
mfemed to in the submitted material bo it being used by Bauer.
B Bauer receives a claim from a copyright owner or & persan
featured in any material you have sent 1%, we will inform that
persen Ehak you have granted us permission to use the relevant
rmaterial and you will be responsible for paying any amounts
dus to the cogyright owner or featured persan and £ of for
reimbrsing Baver for anylosses it has sufferen asa result
Pleasenste, il
wihich is iost or damaged in the post am wee 0 nok promize that
we will be able to reburn any material o you, Finally, whilst we.
Ery bo ensure aceuracy of your material when we publish i, we
cannokproamise bo do 5o, We do notaccept any res porsibaity for
any lass or damage, howsver caused, resudting from use of the
rnaterial as deseribed in this paragraph.

COMPLAINTS: Bauer Consumer Medss Limited is a memiber

of the Independent Prass Standards Crganisation (wneipsn.
ceuuk) and endeavours ba respond Lo and resolve your concerms

quickly, Our Editorial Complaints Palicy (Including full details
of how to contact us about edkorial complainks and PS5O’
contact detall e [aund ab

CouUH, D il address foreditorial s covered by the
Editarial Complaints Policyis comp laints@bausr media. co.uk,

ety

I you or somecne you know are aged between 16 and
24 and are interesked Inwork experience opportuniies
at Garden News go b wiww gothinkbig.co.uk

O recycle
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BAUER CONSUMER MEDIA LIMITED and H BAUER PUBLISHING - EDITORIAL COMPLAINTS POLICY

We take all complaints about editorial content seriously and are committed to abiding by
the Independent Press Standards Organisation ("IPSO") rules and regulations and the
Editors' Code of Practice that IPSO enforces (the "Editors' Code").

1 What is a complaint?]
When making a complaint, you must clearly state that your complaint is a formal
complaint under this policy.

2 What does this policy cover?[]
This policy only applies to complaints about editorial content in our publications and
digital services that we control in the UK, Channel Islands and Isle of Man. It does not
cover:

° complaints about TV and radio services (which are regulated by Ofcom,
ATVOD and/or the BBC Trust);

° complaints about advertising (which are regulated by the Advertising
Standards Authority);

° concerns about matters of taste/decency and due impartiality;

° complaints about books;

° complaints about 'user generated content' (i.e. material on our digital
services e.g. websites or apps that is not posted by us or on our behalf)
which we have not reviewed or moderated; or

° any complaint that falls outside the remit of IPSO.

3 How to complain
Complaints should be made in writing, either by email to complaints@bauermedia.co.uk
or by post to Bauer Consumer Media Limited, Endeavour House, 189 Shaftesbury
Avenue, WC2H 8]G and addressed to The General Counsel.

. complaints under this policy will only be accepted within four months from
the date of the behaviour or first publication of the article that you are
complaining about. Where an article remains accessible on our website,
complaints will be accepted up to 12 months from the date of the
behaviour or first publication of the article that you are complaining about.

° When making your complaint you must include:

. a copy of the article in question, or a link to the relevant webpage or a
web address if the complaint is about published material (or reference
to the publication title, issue date, page and article title if a copy is
unavailable);

. a written explanation of your concerns, with reference to the Editors'
Code;

. any other documents that will help us assess your complaint.



Complaints received without this essential information cannot be considered. We
may seek further details after your initial contact. If you cannot provide the
requested information we may be unable to consider your complaint.

We will consider complaints from (a) any person who has been directly affected
by the matter complained of; or (b) from a representative group affected by an
alleged breach of the Editor's Code which is significant and of substantial public
interest; or (c) from a third party seeking to correct a significant inaccuracy of
published information.

We reserve the right to reject, without further investigation, complaints that
show no breach of the Editor's Code; or that are trivial, hypothetical,
gratuitously abusive or offensive, or otherwise vexatious or insignificant;

If you are taking legal action, we may be unable to consider your complaint.

4 What happens to your complaint?

o

o

o

o

The complaints process is free of charge irrespective of the outcome of your

complaint.

We aim to acknowledge your complaint within 5 working days of receipt. You
agree to respond promptly to any request for further information.

If we receive multiple complaints about the same issue we may make one
response to all.

We will provide you with our response to your complaint within 28 days of
receiving everything we need from you to allow us to investigate. If we fail to
meet this timescale, you can take your complaint to IPSO.

We will always treat you courteously and with respect. We expect the same from
you.

Complaint to IPSO on exhaustion of our complaints procedurel]

If you are unhappy with our final response to your complaint you may complain to IPSO
(www.ipso.co.uk). IPSO offers, without charge, a complaints handling service to the
public in cases where there has been a disagreement between a complainant and us
about whether the Editors’ Code has been breached. We will be asked to confirm that
our complaints procedure has been exhausted and will do so in writing.

6 Policy Changes[]

We reserve the right to amend this policy as required to ensure compliance with IPSO
regulations. We will publish a link to the current policy on our website. Your complaint
will be considered against the published policy on the date of receipt of your complaint.

7 IPSO Contact Details]

Website: www.ipso.co.uk[]

Address: Independent Press Standards Organisation, Gate House, 1 Farringdon Street,
London, EC4M 7LGO

Telephone: 0300 123 22200

Email for complaints: inquiries@ipso.co.uk]

UPDATED FEBRUARY 2017



